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     including refugees, are depicted in the media discourse of the host countries or the dominant majority groups. The results of such studies indicate that media systematically discriminate these minority groups and deem them as a security, economic and hygiene threat to the majority groups. Through the use of Lakoff and Jonson’s conceptual metaphor theory, this study compares and contrasts the representation refugees in the online media discourse of not only host countries but also non-host countries, which, in this study, refers to nations that do not host refugees. The results show that statistical differences between the metaphors used by host and non-host countries only occur when using the metaphors that describe the entry of refugees and the burden they are inflicting on the host countries. 
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    “There are always different ways of saying the same thing, and they are not random, accidental alternatives.One million. This number has been quoted particularly often in the German media discourse in summer and fall of 2015. It refers to the more than one million people seeking asylum in Europe that year after fleeing their home countries (Almstadt, 2017, p. 187). People fleeing to Europe is not a new phenomenon at all. However, the number of refugees and migrants dramatically increased in 2015, with a significant proportion fleeing war-torn Syria, the so-called Islamic State, or a lack of prospects after years of violence in countries such as Iraq and Afghanistan. This led to a historical high of a total of about 890,000 people seeking asylum in Germany during that year. This number posed an immense challenge for politics, society and the media – the topic of refugees had quickly captured the attention of Germany (Hemmelmann & Wegner, 2017, p. 4). Due to scale and speed of the events as well as the lack of familiarity with the topic, public and policy makers largely depended on the media to make sense of the developments and to take action. The media played a crucial role not only in providing information, but also in framing the arrivals: The events were soon to be referred to widely as “Europe’s refugee crisis”. It is the politicians who decide under which circumstances people fleeing to Europe will be allowed to stay and live their lives. But it is the media, and especially still the print media, that decide which images of refugees prevail in public (Almstadt, 2017, p. 185). Previous studies have shown that portrayals of immigrants and refugees in many Western countries have become increasingly negative and systematically discriminating over the past few years. Journalists are predominantly depicting them as security, economic, and hygiene threats to the majority group of the host countries (Abid, Manan, & Rahman, 2017, p. 121). The results of various studies also not only indicate that the mass media coverage can have considerable impact on how native citizens think about integration and immigrants. Furthermore, findings show that the negative coverage of ethnic minorities can lead to less willingness to support collective action (. The perspectives used by journalists to describe a topic impact attitudes towards immigrants, but most importantly, it is these attitudes, that then impact political behavior such as voting. And it has been quite clear in Germany, after the latest election in 2017, that populist anti-immigration parties are gaining in popularity. The mood in Germany concerning refugees throughout 2015 shifted from careful tolerance to ecstatic humanitarianism, to fear and securitization. Thus, the need to analyze the media coverage on the refugee crisis is for one thing critical to understanding immigration attitudes and the political shift in Germany. One way to analyze media coverage is through looking at metaphors(Georgiou & Zabarowski, 2017, p. 8).
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     this research has clearly demonstrated the problem of missing awareness among journalists and the public about the power of figurative language. Metaphors should never be accepted uncritically. Moreover, they are often not even recognized as such and then, through naturalization, find their way into everyday language, our thought patterns, and through them into our attitudes, behavior and political mood. Derived from the theoretical framework and previous studies, sub-questions were posed to help answer the overarching research question, »how are refugees being represented through metaphors newspaper discourse during the peak of the events ?
   Furthermore, because CMT holds that metaphor is central to thought, and therefore to language, we must ask, what do the linguistic metaphorical expressions that were found and the circumstances under which they were found, tell us about the underlying thought patterns? What implications do the main metaphor themes have?«
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     The aims at listing all the metaphorical expressions used in the given investigation period to portray individual refugees, the group of refugees or the refugee issue.
[bookmark: _Toc164473132][bookmark: _Toc164594094]1.4Research Methodology
    The researcher used a qualitative approach in using metaphors to represent refugees.
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 The linguistic framework evaluates how the connection between language and thought becomes evident through the concept of metaphor, based on Lakoff and Johnson’s (1980) Conceptual Metaphor Theory (CMT). Lexicalization of semantic content is never neutral. Words convey denoted as well as connoted meanings. The words used to communicate the message of a text frame the story in direct and unavoidable ways (van Dijk, T. A. 1995: 113).
This is particularly the case in the way how people are named in news discourse. Of course, journalists must provide names for the people – whether individuals or a group of people – in the events they report. Naming always involves choice and the choice can have significant impact on the way in which people are viewed. We all possess a range of identities, roles, and characteristics at the same time. They could all be used to describe us accurately but not with the same meaning. By choosing one social category over another, one is automatically excluded from the other equally accurate alternatives (Teo, P. 2000,: 48–50).
Now, if metaphors are being used as a text’s referential strategies, it becomes even more important to look at the different explicit and implicit meanings of these naming options, as the power of figurative language devices has been acknowledged since the days of ancient Greece (Santa Ana, O. 1999: 411).
EA groundbreaking new view of metaphor that challenged all the aspects of the traditional theory was developed by Lakoff and Johnson (1980) in their seminal work Metaphors We Live By. In their Conceptual Metaphor Theory, the authors made a compelling argument for the centrality of metaphor to our everyday thought and showed that metaphor is ubiquitous in language use. This, they claim, is because people make use of some concepts to understand, talk and reason about others. They argue that our experience of the world is structured, not just described, by these conceptual systems of ours. They further claim that most of our conceptual systems are essentially metaphorical. Consequently, metaphor in language reflects conventional thought structures in our minds. At the same time, metaphor can actively influence the thought it articulates.(	Kitis, E. & Milapides M. 1997. 557-590.)
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In the cognitive linguistic view, metaphor primarily means conceptual metaphor, as opposed to linguistic metaphor. A conceptual metaphor with the form A is B is always realized through a linguistic expression (Kövecses and Benczes 2010: 33).
Lakoff and Johnson (1980: 7–9) give us the following example to get an idea of how metaphorical linguistic expressions can give us insight into the metaphorical nature of our conceptual system structuring our everyday thoughts and actions:
· You’re wasting my time.
· How do you spend your time these days?
· This will cost me an hour.
· I’ve invested a lot of time in her.
· You’re running out of time.
· Is that worth your while?
· This gadget will save you hours.
These sentences all describe the abstract topic of time through the more concrete topic of money. They are linguistic metaphors expressing a cross-domain mapping in thought – usually from a more concrete source domain to a more abstract target domain. The thought patterns underlying these linguistic expressions are called conceptual metaphors. In this example, all the metaphorical expressions are manifestations of the conceptual metaphor time is money. The relationship between metaphorical thinking and speaking is often described saying that linguistic metaphors realize conceptual metaphors.( El-Refaie, E. 2001: 352-371.)
A conceptual metaphor consists of two conceptual domains, in which one domain is understood in terms of another. A shorthand way of capturing this view of metaphor is: conceptual domain A is conceptual domain B. These two domains a conceptual metaphor consists of, are differentiated into a source domain and a target domain. In the example above, the source domain is money – the more concrete and physical conceptual domain from which we draw metaphorical expressions to understand another more abstract conceptual domain. The target domain in the given example is time – the conceptual domain that is understood through the source domain. In other words, the conceptual domain that we try to understand is called the target domain, and the conceptual domain that we use for this purpose is the source domain. Target domains typically include abstract concepts as in life, arguments, love, theory, ideas, while source domains typically include more concrete concepts as in journey, war, building, food, and plants. Some other conventional conceptual metaphors underlying our conceptual system would thus be, for example, that we think of life in term of journeys, of arguments in terms of war, of theories in terms of buildings, and of ideas in terms of food, just to name a few (Kövecses et al. 2010: 4).
However, conceptual metaphors do not only consist of a source domain and a target domain. They also need a set of systematic correspondences between the source and the target for A to be understood as B. These correspondences are often referred to as mappings. Basically, ideas and knowledge from the source domain are mapped onto the target domain. To know a conceptual metaphor is to know the set of mappings that applies to a given source-target pairing. It is these mappings that provide much of the meaning of the metaphorical linguistic expressions that make a particular conceptual metaphor manifest (Deignan, A. 2005,22).
Lakoff and Johnson see great significance in conventional metaphors, which they find to be ubiquitous in language. Conventional metaphors are especially powerful, as they do not attract readers’ attention as being metaphorical. (Kövecses et al. 2010: 46). Even though we may not be aware that we are using metaphors all the time, they provide a framework for understanding abstract topics. Metaphor is central to thought and therefore to language.
Because of its connection to our thoughts and knowledge, its simplification and emotional aspect, metaphor is a powerful linguistic tool. Especially, because when a metaphor is emphasizing some aspects while hiding others, it is doing this implicit and the consequences are not immediately accessible to the reader. And yet, the way a metaphor is used to frame events can be motivated by political dispositions and ideology (Baker, P. & Mc.Enery, T. 2005:33). Therefore, Lakoff and Johnson emphasize the significance of conventional metaphors that are no longer even recognized as such but begin to seem natural instead.( Mulholland, R. 2016:65)
If metaphor is as crucial to our thinking and as pervasive and persuasive as CMT suggests, we need to pay close attention to the patterns of metaphor at work in our public discourse. Consequently, metaphors should not be accepted uncritically, their inferences should be made explicit and challenged.( Holehouse, M. 2014, Jan 22:77)
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The results showed that various mental analogies like the water metaphor were used often. We may order our thoughts with metaphors. Their continuous use in media discourse might prejudice opinions. The river metaphor makes refugees nameless. People fleeing to Europe are human beings—men, women, and children—many of whom have become victims of a conflict that is not their own and are in desperate need of assistance and a safe haven. The military metaphor turns them into threats and animals, while other metaphors make them seem inhuman. Everyone has a history, goals, and tales. Europe is not a sinking ship or a fortress with a capacity limit, despite popular belief. This analysis was based on the idea that media coverage of refugees employed metaphors, as is customary in immigration discourse. Readers' attitude towards migrants may be formed by metaphors' meanings and implications. Metaphors were interpreted using the CMT to test this idea. The results showed that various mental analogies like the water metaphor were used often.

[bookmark: _Toc164594103]  3.2Conclusion

«The nature of society is measured in part by the kind of metaphors it induces or allows…by our metaphors you shall know us. » " Metaphors have the power to structure our perceptions. Their repeated use in media discourse can establish prejudiced opinions. The water metaphor turns refugees into a faceless mass. The military metaphor renders refugees into a dangers and animals, while other metaphors render them inhuman, when in fact, those people fleeing to Europe are humans – men, women, children, mostly victims of a war that is not their war, in need of help and shelter. They are individuals with a story, with dreams, hopes, and wishes. In contrast to the conveyed metaphors, Europe is not a boat that sinks or a fortress that cannot take in any more human beings at a certain point. The starting point of this research was the premise that metaphors, as often in immigration debate, must have been part of the media discourse on refugees. And the assumption that those metaphors, depending on their meanings and implications, could potentially have the power to establish prejudiced opinions of the readership towards refugees. In order to verify this assumption, and the metaphors were interpreted according to the CMT. The survey showed that the omnipresent water metaphor and, in addition, other conceptual metaphors were used frequently. These metaphor themes had a discriminating effect, creating an in-group and out-group, or even stripping the refugees off their humanity. In particular, this research has clearly demonstrated the problem of missing awareness among journalists and the public about the power of figurative language. Metaphors should never be accepted uncritically. Moreover, they are often not even recognized as such and then, through naturalization, find their way into everyday language, our thought patterns, and through them into our attitudes, behavior and political mood. Consequently, we need to pay close attention to the patterns of metaphor at work in public discourse. Metaphors that systematically reduce others only create enemy images and move us closer to seeking solutions in violence. Additionally, by reducing others, we reduce ourselves, as well. Through critical awareness of metaphor’s functioning, one can choose to challenge this process. It is difficult to evade from the evaluations connected to language use, but at least – whether journalist, politician, or citizen – we can reflect our own language usage, and question whether certain phrases or figures of speech are stigmatizing or discriminating against groups or individuals. As the refugee issue is entering a new phase, media are facing a new challenge. And politics, organizations, and research need to support media in these efforts. What is needed for a successful integration of the refugees now, is a policy that is not founded on the fear of the other. Less dehumanization, discrimination, and isolation could benefit not only the refugees. Host societies could start to open up to the idea that they have much to gain from the flood of refugees in their heads that is coming to their shores to seek a new life.
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